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Disclaimer

This presentation contains statements that are forward-looking within the meaning of Section 27A
of the Securities Act of 1933 and Section 21E of the Securities Exchange Act of 1934. Such
forward-looking statements are only predictions and are not guarantees of future performance.
Investors are cautioned that any such forward-looking statements are and will be, as the case
may be, subject to many risks, uncertainties and factors relating to the operations and business
environments of General Shopping and its subsidiaries that may cause the actual results of the
companies to be materially different from any future results expressed or implied in such forward-
looking statements.

This material is published solely for informational purposes and is not to be construed as a
solicitation or an offer to buy or sell any securities or related financial instruments and should not
be freated as giving investment advice. It is not targeted to the specific investment objectives,
financial situation or particular needs of any recipient. No representation or warranty, either
express or implied, is provided in relation to the accuracy, completeness or reliability of the
information contained herein. This material should not be regarded by recipients as a substitute
for the exercise of their own judgment.

Any opinions expressed in this material are expressed as of this date and subject to change
without notfice and General Shopping is not under the obligation to update or keep current the
information contained herein. General Shopping and the respective affiliates, directors, partners
and employees accept no liability whatsoever for any loss or damage of any kind arising out of
the use of all or any part of this material. You should consult with your own legal, regulatory, tax,
business, investment, financial and accounting advisers to the extent that you deem it necessary,
and make your own investment, hedging and trading decision (including decisions regarding the
suitability of this fransaction) based upon your own judgment and advice from such advisers as
you deem necessary and not upon any views expressed in this material.
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Economic Indicators

Unemployment Rate in February
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Source: PME-IBGE

Table prepared by General Shopping Brasil



Economic Indicators

Real Income of the Employed Population’
RS billion
in February

50.9
49.3
46.0
43.5
1.1
34.9 38.3
33.7 I I
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53.0 52.0

47.7

Source: PME-IBGE; Table prepared by General Shopping Brasil

NBased on the employed population and their average income



Credit Performance

Credit Volume - Individuals
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Credit Performance

Default Rate
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Economic Indicators

Consumer Confidence Index

Index - Quarterly Moving Average

110 -

100

90 -

70

Source: Fundacdo Getulio Vargas - FGV Geﬂeraﬁ’;hoh O}Hy‘
. o Ll

Table prepared by General Shopping Brasil



Retail Performance

7.7

Source: PMC-IBGE
Table prepared by General Shopping Brasil

Sales Volume - Monthly change (%)
As compared with same year-ago period
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Retail Growth

Retail Industry: Monthly Change (VS Same Year-Ago Period) of Sales Volume (Jan/14-Jan/16)

7
2
-3
-8
R "11
-18
-23
-28 . Books, newspapers, magazines and Office supplies and equipment, personal .
Total - Retail stationery computer and telecom Other personal and domestic products
Mlanf14 6.4 0.3 -3.8 11.0
M Feb/14 8.7 -4.8 7.2 16.9
M Mar/14 -1.1 -3.8 -5.0 -3.5
mAprf14 6.7 -10.8 -4.6 15.3
4 May/14 4.6 -3.2 -3.5 12.0
mJun/14 0.9 -12.5 -7.5 7.9
wlulf14 -0.9 -12.5 -8.4 4.5
WAug/14 -1.0 -8.9 -6.7 4.2
145ep 14 0.5 -10.7 -3.4 5.8
M Oct/14 2.2 -13.6 0.3 5.2
MNov/14 1.4 -5.2 5.6 11.7
M Dec/14 0.3 -9.3 7.2 7.2
MJan/15 0.5 -9.9 21.0 4.5
MFeb/15 -3.3 -6.3 8.2 3.1
W Mar/15 0.3 -5.9 21.8 15.7
M Apr/15 -3.3 -9.1 2.5 -0.7
14May/15 -4.5 -11.8 -0.5 0.2
®Junf15 -2.7 -5.8 7.4 1.3
MJul/15 -3.9 -9.0 5.2 0.3
MAug/15 -6.9 -15.5 -7.3 -2.8
MSep/15 -6.3 -14.8 -9.7 -7.0
MOct/15 -5.7 -9.3 -25 -9.0
MNov/f15 -7.8 -18 -5.6 -5.4
®mDec/15 -7.2 -15 -15.9 -7.9
MJan/16 -10.3 -13.3 -24.0 -12.5

Source: Brazilian Institute of Geography and Statistics (IBGE) Genera'?)hoop('ﬁﬁ

Table prepared by General Shopping Brasil



Retail Growth

Source: Brazilian Institute of Geography and Statistics (IBGE)
Table prepared by General Shopping Brasil

GeneralShoppifid

Total - Retail Supermarkets and hypermarkets Fabrics, clothing and footwear Furniture and white/durable goods :2:;“;::?::::';:;:'::;
MJan/14 6.4 5.6 3.0 5.8 13.9
MFeb/14 8.7 5.5 7.2 10.4 14.9
HMar/14 -1.1 -2.8 -7.3 3.8 9.3
mApr/14 6.7 10.1 -5.2 2.5 5.4
M May/14 4.6 2.7 2.0 8.2 10.2
mJun/14 0.9 0.8 -2.5 0.1 7.8
wJul /14 -0.9 - -4.1 -9.2 7.0
HAug/14 -1.0 -1.5 0.8 -1.5 7.2
|4Sepf14 0.5 -1.9 - 0.1 10.4
MOct/14 2.2 1.9 0.6 -1.8 9.8
MNov/14 1.4 -1.4 1.8 2.3 6.0
@Dec/14 0.3 0.9 -3.4 -3.4 8.0
MJan/15 0.5 0.2 0.7 -3.4 5.0
HMFeb/15 -3.3 -1.8 -1.5 -10.7 1.8
M Mar /15 0.3 2.4 -1.2 6.8 10.3
M Apr/15 -3.3 -2.0 -1.5 -15.3 6.2
14 May/15 -4.5 -2.0 -7.8 -18.5 1.8
®Jun/15 -2.7 2.7 -4.6 -13.6 5.8
M Jul /15 -3.9 2.7 8.1 -12.8 1.9
MAug/ 15 -6.9 -4.8 -13.7 -18.6 1.1
M Sep/f15 -6.3 -2.2 -12.9 -18.3 -1.2
M Oct /15 -5.7 -0.4 -10.5 -16.1 -0.4
i Nov/15 -7.8 -5.6 -15.6 -14.7 2.0
mDec/15 -7.2 -3.7 9.7 -18.9 3.1
MJan/16 -10.3 -5.8 -13.8 -24.3 -0.2
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General Shopping Brasil

Shopping Center Interest Total GLA- Own GLA
(m?) (m?)
Poli Shopping Guarulhos 50.0% 4,527 2,264
Internacional Shopping 90.0% 76,845 69,161
Auto Shopping 100.0%| 11,477 11,477
Suzano Shopping 100.0% 19,583 19,583
Cascavel JL Shopping 85.5% 8,877 7,590
Parque Shopping Prudente 100.0%| 15,148 15,148
Poli Shopping Osasco 100.0% 3,218 3,218
Shopping do Vale 84.4% 16,487 13,913
Unimart Shopping Campinas 100.0%| 14,961 14,961
Outlet Premium Sao Paulo 50.0% 17,716 8,858
Parque Shopping Barueri 48.0% 37,420 17,962
Outlet Premium Brasilia 50.0% 16,094 8,047
Shopping Bonsucesso 63.5%| 24,437 15,517
Outlet Premium Salvador 52.0% 14,964 7,781
Parque Shopping Sulacap 51.0% 29,059 14,820
Parque Shopping Maia 63.5%| 31,711 20,136
Outlet Premium Rio de Janeiro* 50.0%| 20,936 10,468
71.8% 363,460 260,904

*Opened in October, 2015




Geographic Distribution

Avuto Shopping

Unimart Shopping
Shopping do Vale Cascavel JL Shopping Campinas

Ve

Region GDP Retail Mkt
South + Southeast | 70.5% 72.5%
Source: IBGE 2012

Outlet Premium Rio de

Poli Shopping Guarulhos Poli Shopping Osasco Parque Shopping Sulacap  Janeiro

AT

- ) Tt M

s

Internacional Shopping
Guarulhos

) A

Suzano Shopping Shopping Bonsucesso Parque Shopping Maia Parque Shopping Barueri Outlet Premium Brasilia

A&k 1

Total GLA (m2] 31,711




Porifolio

Total GLA Evolution (m?)

52,647 363,460

44,910 32,907

50,131

37,420 i
17,919 i

14,140

Pre
IPO

<}

Dec/0é6 Dec/07 Dec/08 Dec/09 Dec/11 Dec/12 Dec/13 Dec/14 Dec/15 TOTAL GLA
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Parque Shopping Maia - Greenfield
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Parque Shopping Maia

Opened:
April, 2015

Type: Neighborhood
City/State: Guarulhos/SP
Stake: 63.5%

Total GLA: 31,711 m?
Social Classes: A,Band C
Overall Population (within 5Kkm): 737 thousand people

Main Stores: Academia Férmula, Aramis, Bacio di Latte, Bar do Alemdo,
Brooksfield, C&A, Camicado, Cecilia Dale, Cinépolis, Cristallo, Dudalina, Forever
21, John John, Kipling, Lacoste, Le Lis Blanc, Neo Geo, New Balance, Outback
Steakhouse, Pandora, Renner, Riachuelo, Starbucks, Tok & Stock, Tommy Hilfiger,

Track & Field, Victor Hugo, Vivara and VR.

[~y AL
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Parque Shopping Maia - Greenfield




Outlet Premium Rio de Janeiro - Greenfield

Ouvutlet Premium Rio de Janeiro Opened:
October, 2015

Type: Outlet Center

City/State: Dugque de Caxias/RJ

Stake: 50%

Total GLA: 20,936 m?

Own GLA : 10,468 m?

Influence area (inhabitants): Super Regional

Main Stores: Calvin Klein, North Face, Nike, Asics, Polishop, John John,
Salinas, Le Lis Blanc, Wollner, Kipling, Lacoste, Sunglass Hut, Victor

Hugo, Ellus, Bob Store, Richard’s, Armani, Under Armour and Adidas.




Outlet Premium Rio de Janeiro - Greenfield
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Increasing Complementary Services Activities
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Liquidity

GSHP3

Volume (R$ thousand)

13,391 13,561
13,164
12,625 -

2,166
4,545

2,703

278,611

150,268 156,813
122,759

92,470 86,804 gg 136
64,746 58,566, o 56,068
42,110 42,355
' A10 55 556 42397 5 371 20191 27,962

20,405 6,196 13,357

1011 2011 3011 4011 1Q12 2012 3012 4012 1413 2413 30413 4013 1014 2014 3014 4014 1015 2015 3Q15 4015

i Trading Volume == Number of Trades




Shareholders

Nr. Shares Type of investor

Controlling

shareholder 48,276,392 ;

17.8% - Brazilian
Free float 16,723,608 | 77.1% - Foreign

5.1% - Individual

H Free Float Total 65,000,000 -
4 Controlling Shareholder

Listed since July 2007

Market Maker - Bradesco Corretora

@ GSHP3
MERI\(I:ggg Agdes com Tc.{rg'%l:grgge I TA G Acgoes com Gov[enr‘rj:;: dae I G C .. .... abr as ca
o i ileira das C ias Al

BM&FBOVESPA Diferenciado Corporativa Diferenciada o0 bertas

() Position as of March 18, 2016
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Gross Revenue

Rental Revenue Breakdown - 4Q15

1%
5.8% 4
14.5% \
TOTAL GROSS REVENUE
(RS million)
70.6%
/_. 83.5
73.7 13.3%
®Minimum Rent u Percentage on Sales
27.6%
/“’ EKey Money 4 Advertising
Services Revenue Breakdown - 4Q15
12.2%
7.5%

4Q14 M Rent MServices 4Q15

®Parking MEnergy | Water 4 Management




Gross Revenue

Rental Revenue Breakdown - 2015

8.5%
6.3%
TOTAL GROSS REVENUE 11.7% f :
(RS million)
6.2% 73.5%
g— 292.3
275.3
17.9% #EMinimum Rent @ Percentage on Sales
uKey Money @ Advertising

)

1.6% Services Revenue Breakdown - 2015

)

13.3%

8.0%

13.2%

2014 mRent mServices 2015

mParking i Energy mWater @ Management




Performance

Description 4Q14 4Q15 Chg % 2014 2015 Chg %
GSB (Total)
Average GLA (m?) | 250,003 | 262,699 5.1% 263,985 | 258,400 2.1%
Rent (R$/m?) 209.09 | 213.91 2.3% 74939 | 777.55 3.8%
Services (R$/m?) 85.57 103.90 21.4% 293.67 353.78 20.5%
Total (RS/m?) 294.66 317.81 7.9% 1,043.06 1,131.33 8.5%




Occupancy Rate

Occupancy Rate Performance

96.9% 97.0%

94.8% 75.9%

4Q14 4Q15 2014 2015

GeneralShoppific



Services Revenue - RS million

Parking

4th Quarter

-

Energy

Water

Management

Total

Parking

Full Year

il

Energy

Water

Management

Total

m 4Q14

14.8

25

1.5

2.4

21.4

m 2014

549

6.8

6.2

9.4

775

m4Q15

18.1

3.8

2.1

3.3

27.3

2015

59.9

121

7.3

121

1.4

GeneralShoppific




Performance Indicators — RS million

NOI Consolidated and Margin Adjusted EBITDA and Margin

86.5% 69.6%

11.1%

88.4% 10.3% .
— 067 T

4Q14 4Q15 4Q14 4Q15

Adjusted Net Result Adjusted FFO

4Q14 4Q15 4Q14 4Q15




Performance Indicators — RS million

NOI Consolidated and Margin Adjusted EBITDA and Margin
87.2% 69.8%

5.0% 3.7%

87.0% A 70.5% p—

2014 2015 2014 2015

Adjusted Net Result Adjusted FFO

[ B

2014 2015

2014 2015




Cash and Cash Equivalents X Debt (RS million)

) Amortization Schedule
Cash and Cash Equivalents X

Debt
1,282.2
2,143.3
9.1
27.6 18.0
78
22

112.4 22

578 55.6 EE 64.0 67.3 70.7 468 £5.4 83.0 81.6
Cash Debt 2016 2017 2018 2019 2020 2021 2022 2023 2024 Apés 2024

Indebtedness Breakdown MCash uCcCl mBanks M Perpetual Bonds

60.2%

120.6 1158 795 923 949 88.7 746 676 652 1,344.1

UsD TR IPCA CDI TJLP SELIC Fixed

2016 2017 2018 2019 2020 2021 2022 2023 2024 g:)t:;
CCl 57.8 55.6| 51.3| 64.0| 67.3| 70.7| 66.8| 65.4| 63.0 61.6 6235 | 29.1%
Banks 53.7 60.2| 28.2| 28.3| 27.6| 18.0 7.8 2.2 2.2 0.3 228.5 | 10.7%
Perpetual Bonds 9.1 - - - - - - - - 1,282.2 1,291.3 | 60.2%

2,143.3 100.0%




Cash and Cash Equivalents X Debt (RS million)

According to Rating Agencies' Criteria*

Indebtedness Breakdown Cash and Cash Equivalents X
Debt
53.3%
25.7%
1,822.7
10.3%
3.2% 40% . 23% 112.4
N :

USD TR IPCA CDI TILP SELIC Fixed

Cash Debt

*Considering 50% of the Subordinated Perpetual Bonds’ balance

as Equity, amounting to RS 320.6 million.



Investment Properties- RS million

Investments Properties

2,880.3

67

(1) As of December 31, 2014, the Company changed its investiment
properties valuation accounting policy and started to evaluate investiment
properties at fair value.

(2) Total value of investiment properties considering lands and malls
in construction.

M Fair Value ™ Constructions in Progress




Contacts

GSB INVESTOR RELATIONS

Marcio Snioka
IR Officer

Rodrigo Lepski Lopes

IR Coordinator

Alan Naoto Tomioka
IR Intern

5511 3159-5100

dri@generalshopping.com.br

www.generalshopping.com.br




